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Don’t know where you want 
to eat?  Office Manager has a 
suggestion for you: AY-Do-NO.

The HPOA staff has discovered 
a new lunch-time favorite: 
Vegas Seafood Buffet, now open  
on Hollywood Blvd.

On July 24, the CleanStreet team, the BID’s cleaning and maintenance contractor, was honored at City Hall.  From 
left to right: Joe Mariani, Milton Rivas, Kerry Morrison, Francisco Valdez, Silvestre Ponce, Fernando Cervantes, 
Jose Tobar, Jesus Saucedo-Hernandez, Councilmember Tom LaBonge, Praxedis Figueroa, John Peterson, Jose Arias, 
Councilmember Eric Garcetti, Gus Vargas, Cresencio Cuevas, Agusto Guzman, Rick Anderson, Byron Escobar, and 
Sarah MacPherson.  Not pictured are Miguel Garibay, Sergio Gomez, and Gilbert Perez. (Photo by Devin Strecker)

HPOA board members Thad Smith (The Fonda Theatre) and David Green 
(Nederland West Coast) pose for a photo with Leslie Blumberg, center, owner 
of the Fonda Theatre, at the 2012 Annual All Property Owners Meeting of the 
Hollywood Entertainment District.  (Photo by Devin Strecker)

Shining a Light on Opportunity

This year, the 16th  Annual 
All Property Owners Meeting 
of the Hollywood Entertain-
ment District, held at the W 
Hotel on Thursday, August 4, 
2012, provided an opportunity 
for attendees to learn about 
some of the strategic chal-
lenges that the BID is tackling 
for the benefit of its property 
stakeholders.

Board President Frank 
Stephan, Clarrett West Devel-
opment, welcomed everyone 
to the meeting and briefly de-

scribed his company’s project, 
Blvd 6200, currently under 
construction on the north side 
of Hollywood Blvd. at Argyle 
Ave.  He related that the BID 
was part of the reason that lo-
cation was chosen for the de-
velopment.

Leon Young, General Man-
ager of the W Hollywood, wel-
comed everyone to the hotel 
and talked a little about the ho-
tel and some of the new tenants 
that are coming soon, includ-
ing Bite Size Media and Solo 
Tapas.  He said he was thankful 
for the development coming to 
his end of the BID, which he 
called one of the new frontiers 
of Hollywood.

HPOA Executive Director 
Kerry Morrison then gave an 
overview of the meeting, ex-
pounding upon the concept of 
“place management,”  which is 
a new way to look at managing 
business districts, tourist desti-
nations and even small coun-

tries.  Unlike places like The 
Grove or Disneyland, where 
much of the experience is un-
der the control of centralized 
management, the BID is an ac-
tual, authentic  and dynamic 
urban place.  Experiences in 
the District are subject to any 
number of factors including 
various property owners, busi-
nesses and tourists as well as 
city laws, ordinances and en-
forcement.  As such, managing 
such a place can be very chal-
lenging. 

The four key strategic goals 
this year  include:  (1)  Safe Hol-
lywood Nights, (2)  Safe Side-
walks, (3) improving aesthetics 
in the public realm and (4) im-
proving aesthetics in the pri-
vate realm (which includes the 
Hollywood Facelift initiative).  

Speaking about the Hol-
lywood Facelift campaign, 
which was highlighted in last 
year’s annual meeting, Mor-
rison showed several “before 
and after” examples of prop-
erty owners who had taken 
the initiative to improve their 
properties.  Though the CRA’s 
façade improvement program 
went by the wayside with the 
demise of the agency, the BID is 
going to continue to encourage 
all private efforts to improve 
aesthetics in the BID. HPOA 
Associate Executive Director 
Sarah MacPherson highlighted 
some of the other accomplish-
ments related to aesthetics, 

Earlier this summer,  the 
HPOA Board of Directors 
was visited by Meera Manek, 
representing the Hollywood 
Homeless Youth Partnership’s 
(HHYP) job program for youth 
in Hollywood.  

The HHYP is comprised 
of seven youth-serving agen-
cies that prevent and reduce 
homelessness among youth in 
Hollywood through direct ser-
vice, research, policy develop-
ment, and training & capacity 
building. Those seven orga-

nizations include:  Children’s 
Hospital Los Angeles, Cov-
enant House, Hollywood Arts, 
LA Gay & Lesbian Center, Los 
Angeles Youth Network, My 
Friend’s Place and The Saban 
Free Clinic.

Hollywood is home to 
many youth who are home-
less or in danger of falling into 
homelessness.  The HHYP 
released a report in 2010,  No 
Way Home: Understanding the 
Needs and Experiences of Home-
less Youth in Hollywood.   It is 

probably no surprise that  
finding employment was one 
of greatest challenges faced by 
youth in combating homeless-
ness.  

The HHYP is seeking em-
ployers here in Hollywood 
that would like to be part of 
the solution to reduce home-
lessness in Hollywood.  This 
can be achieved by offering 
paid and unpaid employment 
and/or career exploration op-
portunities.  

TAP & Stay a Little Later with Metro

Continued on Page 4...

If you have used the Metro 
Rail lately, you may have no-
ticed some changes.  After 
many years of using the honor 
system, MTA is now moving 
ahead with plans to lock the 
turnstiles at all rail stations.  
Riders must now purchase and 
use a TAP card, a durable plas-
tic card you can use again and 
again.  TAP cards can be load-
ed with various types of passes 
or values.

Once a rider has obtained 
a TAP card, it must be tapped 
each time a bus or train is 
boarded.

On July 27, Los Angeles 
County Supervisor and Metro 

Board Chair Michael D. Anto-
novich joined Hollywood and 
Pasadena business leaders and 
workers, and Metro CEO Art 
Leahy in promoting expanded 
late-night Metro Rail service 
on all Metro Rail lines and  the 
Metro Orange Line.

On Friday and Saturday 
nights all Metro Rail lines – 
Red, Purple, Blue, Gold, Green 
and Expo – will operate until 
2 a.m.  The expanded service 
will promote more local busi-
ness activity along the transit 
alignments and offer residents 
and workers the option to go 
out and use public transit late 
on weekend nights.

Jeff Loeb, The Pantages Theatre, spoke 
on the importance the new Red Line 
hours will have on businesses in Hol-
lywood. (Photo by Devin Strecker)
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Progress Returns to Hollywood

Office Manager’s Lunch Meating
Introducing AY-Do-NO Korean BBQ

If you “do-no” where you want to have lunch, just make like Office Manager 
Brian Barth and head to the east end of the BID. (Photo by Devin Strecker)
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The 16th annual All Property 
Owners meeting was held two 
weeks ago at the W Hotel and 
it provided us an opportunity 
to look back over the past year 
to see how much has changed.  
The Cahuenga pedestrian al-
ley is completed and open for 
business.  St. Felix has set an 
impressive example of how 
to take advantage of this alley 
and it is inspiring other proper-
ty owners in the District to con-
sider how similar spaces could 
be reclaimed for the  commu-
nity.  The Hollywood Commu-
nity Plan has been passed and 
our sister BID to the south, the 
Sunset & Vine BID, has been 
renewed for another six years.  

 A year ago, we were work-
ing collaboratively with the 
CRA to promote the “Hol-
lywood Facelift” objectives 
through the creation of a fa-
çade improvement program.  
Over 30 property and busi-
ness owners submitted ap-
plications for grants with the 
CRA before year end, but, of 
course, the agency was dis-
solved and those applications 
were shelved.  However, we 
take some consolation that 
many of our neighbors took a 
critical look at their properties 
and were willing to take steps 
to improve.  

 In support of Facelift objec-
tives, we continue to celebrate 
every time a stakeholder con-
tributes to the improvement 

of the district through fresh 
paint, washing, new signage 
or awnings, removal of secu-
rity doors and the like.  At the 
meeting, we featured several 
“before and after” examples of 
such improvements, and staff 
will continue to be on the look-
out for these efforts for the pur-
poses of acknowledging in our 
newsletter or on the website.

 To that end, our company 
has made the commitment to 
restore the historic Taft Build-
ing to its original façade on the 
Vine Street side.  We have also 
started to clean the Taft Build-
ing terra cotta and brickwork.  

I’ve lived in Koreatown for 
the last four years. My neigh-
borhood is riddled with Ko-
rean Barbeque joints, many of 
which are popular with the 
weekend bar crowds. The only 
catch is that you have to be 
partying down in K-Town to 
frequent those restaurants. Of 
course, you and I both know 
that the best nightlife is right 
here in good old Hollywood. 

Enter AY-Do-NO, a brand 
new Korean BBQ/Asian fusion 
style restaurant which just 
opened at 5911 Hollywood 
Blvd. Head Chef Seri Lousin-
ian and Owner George Ada-
nalian have been friends for 15 
years and a shared love of all 
things meat. When Lousinian 
finished head of the class at 
Le Cordon Bleu Culinary Col-
lege, he and Adanalian got se-
rious about what kind of place 
they’d like to open. The idea 
was to take what they loved 
about the average K-Town 
BBQ place and supercharge 
it with high quality Angus 
meats and friendly, welcom-
ing service. 

Devin and I stopped over 
for lunch the other day and 
I am happy to report that 
these guys have delivered 
tenfold! Their space has been 
transformed into the ultimate 
Korean BBQ adventure. The 
interior is plush with leather 
booths and fountains. There 
are murals of a giant tigers 
surrounded by flowers. Flat 
screen televisions are pep-
pered throughout the space, 
but not to the point where it 
bullies the overall ambiance. 

Once we were seated, we 
met our waitress Lauren who 
hails from Seattle. She was al-
ways attentive and sweet and 
did her best to help us decide 
what we wanted; she also had 
killer ink work! Devin and I 
both decided to order the $9.99 
all-you-can-eat special. We 
both agreed that this is a re-
ally good deal for lunch in an 
area where it’s easy to spend 
a lot, lot more. Toyota of Hol-
lywood/HED Board Member 
Don Mushin also stopped in 
for lunch recently declaring it 
“the best deal in town!”

The all-you-can-eat special 
includes a choice of meat and 

all of the sides. It seemed like 
a good way to try a little of ev-
erything, and try we did! First 
they brought out the sides: Po-
tato Salad, Cole Slaw, Broccoli 
Salad, Seasoned Seaweed and 
Sesame Salad. Each was deli-
cious and unique in its own 
way. As for the main attraction, 
we decided to start with the 
Spicy Pork; by far our favorite 
of the meats.

Also, I have to mention 
how much fun it is to cook 
your own food right at the 
table. Lauren would bring out 
little dishes with each meat 
and then Devin and I would 
grill them and put them over 
rice. To call their pork spicy 
would be an understatement. 
This stuff had some serious 
kick! I was thankful to have 
ordered a cinnamon iced tea 
and after trying the meat, boy 
did I need it! Also the cinna-
mon iced tea which sounded 
bizarre at first, turned out to 
be a pretty remarkable bever-
age concoction. 

Once we finished the pork, 
we tried the Sesame Chicken 
and the Beef Brisket. These 
were also high quality meats, 
each of them distinctive in fla-
vor. By the time we were fin-
ished trying all of the meats, 
Devin and I were stuffed prop-
er! The dessert menu looked 
yummy; especially the deep-
friend Oreos, but we had both 
run out of tummy real-estate. 

In another week or so, they 
will start serving wine and 
beer as well. They stay open 
late on the weekends too so 
it seems like it will be a great 
option for the party after the 
party. Also, football season is 
about to kick-off and I bet a 
place like this would be an ide-
al way to take in a game.   

The guys behind AY-Do-
NO Hollywood have hit a 
home-run with this place. Be-
tween the delicious meats, the 
friendly service and the af-
fordable prices; I have a pret-
ty good idea where you’ll be 
heading for your next business 
lunch or night out on the town. 

AY-Do-NO, 5911 Holly-
wood Blvd., 323-871-1420, 
www.aydono.com.

-B.B.

Above: Frank Stephan at the site 
of Clarrett West Development’s 
Blvd 6200 project. (Photo by Sarah 
MacPherson) Right: Facade improve-
ments underway on the Taft Building, 
recently purchased by Clarrett West. 
(Photo by Devin Strecker)

It is amazing how beautiful, 
fresh and new a building can 
look when you remove decades 
of grime and soot.  Opening 
this week will be a Starbucks 
with big open windows invit-
ing the pedestrians to look in 
and customers to look out and 
enjoy the street scene.  

 Indeed, the presence of 
scaffolding and construction 
equipment throughout Holly-
wood is a heartening sign that 
the future is looking brighter 
with each passing month.  The 
Vine Street garage, a welcome 
addition to the parking inven-
tory for the east end of the BID, 
is scheduled to open October 1, 
2012.  The crane on Sunset Bou-
levard attached to the Emerson 
College site will soon be joined 
by two tower cranes at the Bou-
levard 6200 site, once the exca-
vation is completed this Fall.   
CIM’s Sunset & Gordon project 
is under construction.

 Finally, this summer we 
learned that the Argyle Hotel, a 
planned 218-room hotel at 1800 
Argyle will proceed; a project 
of the Robert Green Company.  
Recent reports suggest a 2013 
groundbreaking.

 At the meeting on August  

2, the staff laid out the exten-
sive work plan ahead of us:  
projects related to calming the 
tour bus situation; working on 
various parking initiatives, in-
cluding promoting the passage 
of a valet parking regulatory 
ordinance for the city of LA 
and assisting with the collabor-
ative valet initiative started by 
Cahuenga businesses in 2011; 
continuing to work toward 
ending homelessness in Hol-
lywood through Hollywood 
4WRD; and possibly negotiat-
ing with the successor agency 
to the CRA to serve as the 
grantee for landscape grants 
to complete the Hollywood 
Crossroads Plan.   

 Additionally, we have 
identified, as a priority, plans 
to work in collaboration with 
the LAPD, the nightclub com-
munity and the BID’s security 
committee to enhance a law 
enforcement presence at night 
(either public or private or a 
combination of both) and to 
impact perceptions that many 
hold that Hollywood’s side-
walks at night are not as safe as 
they could be.  This will be the 
subject of my next President’s 
message in the fall.

 Thank you to all the stake-
holders who attended this 
year’s annual meeting.  We ap-
preciate your support of and 
interest in the work of the BID.

Frank Stephan, President, 
Board of Directors.
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Community Corner

Walk of Fame Repair Project The Hollywood Historic Trust is 
pleased to report on the status of substantial maintenance 
and repair work soon to commence on the world famous 
Hollywood Walk of Fame in celebration of its 50th Anni-
versary.  The first construction area is known as “Area 2A.”  
Located on the north side of Hollywood Boulevard, con-
struction will begin on September 5 just west of Highland 
Avenue and proceed west to an area in front of the Dolby 
Theater.  The Area 2A construction will include a complete 
removal and replacement of the terrazzo panels and dam-
aged star panels.  As a result, DASH and METRO bus stops in 
the area will be temporarily relocated. The westbound lane 
adjacent to the curb will be closed for the duration of the 
first two phases of the project, and then reopened until the 
third phase begins in March of 2013. The Trust thanks you 
for your support of this important project and for your sup-
port of the businesses along the Walk of Fame.  If you have 
questions, please send them to Mayorgrant@aol.com.

Save the Date! The Hollywood Chamber of Commerce and 
the Hollywood Chamber PAC invite you to the LA Mayoral 
Candidates Debate on Wednesday, September 19 from 
6:00 - 8:00 p.m. at the Taglyan Complex, 1201 Vine Street.  
Invited candidates include Eric Garcetti, Wendy Greuel, 
Kevin James and Jan Perry.  To RSVP or for more informa-
tion, contact Nicole Shahenian at 323-469-8311 or nicole@
hollywoodchamber.net.

PROFILES Caretakers of 
Hollywood

Joe Salazar, Andrews 
International, is HED’s 
Assistant Security Director.

Who’s Been Coming to the Hester Street Fair?
During the July 7th Hester 

Street Fair, an outdoor market 
located just a block east of Vine 
Street on Hollywood Boule-
vard, HPOA staff conducted a 
brief survey of attendees. Out 
of 103 attendees surveyed, 
nearly a quarter were from the 
90028 zip code, which indi-
cates local support. The major-
ity of participants were from 
surrounding areas; about half 
were from within Los Angeles 
city, while 30% came from oth-
er areas within an hour drive of 
Hollywood. While over half of 
the attendees surveyed drove 
to the fair, nearly 35% came 
without a car! 

The next, question asked 
was “What is your favorite 
thing to do in Hollywood?” 
38% of participants come to 
Hollywood for dining and en-
tertainment (see graph below). 
The varying responses high-
lighted the abundant choices of 
what Hollywood offers.

Lastly, attendees were 
asked what they would change 
about Hollywood to make it 
better.  These results, similar to 
our previous Demographic Re-
search Project, confirmed that 
there is still work to be done in 
the areas of cleaning, parking, 
and homeless services.

What are these results tell-

HPOA’s Security Commit-
tee works hand in hand with 
BID Security, LAPD, the Sher-
iff’s Department, and other 
community agencies to ensure 
safety remains a top priority 
in the BID. However, over the 
past year, property owners in 
the area have expressed an in-
creased concern in the amount 
of criminal activity occurring 
at night.  Earlier this year, four 
board members participated in 
a ride-along with LAPD where 
they took to the streets to see 
exactly what occurs here dur-
ing the late night/early morn-
ing hours.  What they found 
was very concerning.

In a report given to their 
fellow board members, these 
individuals documented high 
amounts of public drunken-
ness, predatory behaviors, er-
ratic driving and hostile valet 
companies.  These observa-
tions seem to coincide with 
the trends LAPD has reported 
from their nighttime patrols.  
Since that report, HPOA staff 
has formed a subcommittee to 
work with LAPD to develop a 
strategy to help restore a sense 
of safety to the Boulevard. 

Some of the ideas the com-

mittee has considered include 
meeting with nightclub owners 
to discourage them from work-
ing with promoters known to 
cause problems (West Holly-
wood bans such promoters). 

There is concern about over-
pouring and welcoming party 
buses to the BID, where pas-
sengers often arrive already 
intoxicated. The group is look-
ing at the potential concept of 
having locations in the area 
form a “Night Time Associa-
tion,” where businesses in the 
area would contribute to pur-
chasing supplementary private 
security or on-duty LAPD of-
ficers.  HPOA is also research-
ing the feasibility of providing 
matching grants for such a 
project.  

BID Staff has hired an in-
tern to assist in researching 
the CUPs and operating con-
ditions that have been applied 
to many night-time businesses 
to ensure compliance with se-
curity requirements.  The com-
mittee hopes that by taking a 
multi-faceted approach to the 
problem it will generate some 
responses to calm the neigh-
borhood down late at night. 

-J.M. 

Party Buses, 
Promoters 
and other 
Problems

ing us? Hollywood provides a 
great assortment of activities 
for all types of people; locals 
and visitors alike. In addition, 
people within the area or close 
proximity to take advantage 
of the opportunities to mingle 
and enjoy outdoor events. In-
stead of changing the area, 
the suggested improvements 
seemed to maintain and en-
hance Hollywood’s existing 
mystique. Although the Hester 
Street Fair originated in New 
York, Hollywood has been able 
to transform it into our own 
and showcase our distinct cre-
ativity and energy.

-J.B.  

Salazar grew up just outside 
LA, in Inglewood, CA.  

Salazar feels “lucky” to have 
been one of the last service-
men to be drafted at the end 
of the Vietnam War.  He was 
stationed in Germany where 
he got married and had two 
sons – who still to this day use 
“Salazar” as their last name in 
Germany.  

Currently Salazar has two 
residences – an apartment in 
Hollywood (steps outside the 
BID) and a rural home in Riv-
erside County, which he shares 
with his wife.  

Salazar loves the rural life-
style – given the hustle and 
bustle he lives and breathes 
in Hollywood.  He spends a 
majority of his week in Hol-
lywood – driving back to his 
wife in Riverside for two days 
a week.  

Salazar says the quiet rural 
life is conducive to reading and 
walking, which he enjoys very 
much, and is quite the contrast 
to the 30 years he spent with 

the Riverside County Sherriff’s 
Department.  26 of those years, 
Salazar served as a Defensive 
Tactics Officer, where he taught 
other law enforcement officers 
how to defend themselves.  

He says his job as the Assis-
tant Director of BID Security is 
perfect, given his experience in 
community problem-solving 
and reducing liability.  

“Instead of using physical 
force, you can most often de-
fuse a situation with commu-
nication.”  

Listening to Salazar, one 
gets the sense that he’s part 
psychologist, part legal ex-
pert, part teddy bear.  He says, 
“calmness and authority will 
give you cooperation 85% of 
the time.”  

Asking what his most sig-
nificant life changing moments 
were, he says:

“Going into law enforce-
ment after the military.  In the 
military you’re amongst your 
comrades, whereas in law en-
forcement you’re with all dif-
ferent people with different 
customs and personalities.  
You really can get a sense of 
why people act the way they 
do, based on how they grew 
up.  I love talking to people be-
cause they are so fascinating.”  

The other, arguably, more 
fateful experience that Salazar 
describes is when he suffered a 
near fatal heart attack.  Salazar 
was in the midst of rescuing a 
utility worker from a truck that 
was crushed by a utility pole.  
Unable to pry a door off the 
truck, Salazar flagged a man 
near the scene that ironically 

just completed a robbery and 
was still holding his weapon.  
The man froze as Salazar drew 
his gun and said “help me with 
this guy.”  After they rescued 
the man from the utility truck, 
Salazar said “just leave the 
money and just go.”   Reflect-
ing back on that moment, Sala-
zar says “he could’ve shot me, 
but I saw his good side.”  

Once the ambulance ar-
rived, the paramedics asked if 
they could take Officer Sala-
zar to the hospital because he 
didn’t look well.   He refused 
and ended up going home to 
his wife, who demanded that 
he not take a nap and go to the 
hospital.

Shortly after Salazar arrived 
at the hospital, he underwent 
quadruple bypass surgery.  He 
credits his wife for saving his 
life since the doctor admitted 
that if he had taken a nap, he 
would not have woken up.  

He admits he doesn’t up-
hold a healthy diet, but he 
loves to walk and he makes all 
of his own meals.  

His favorite drink is rum, 
pineapple juice, cranberry juice 
and ice.  

He has two Chihuahuas 
(Lola and Emo), which he ad-
mits characterize his philoso-
phy in life and in law enforce-
ment, which is that the small-
est dog can go after the biggest 
dog any day.  

-S.M.
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Mark Your Calendars
• HED/SVBID Joint Security Meeting

o Thursday, September 13, 9:30 - 11 a.m.
• LA Mayoral Candidate Debate

o Wednesday, September 19, 6 - 8 p.m.
 Hosted by the Hollywood Chamber
 at the Taglyan Complex, 1201 Vine St.
 Call 323-469-8311 for details

• HED September Board Meeting
o Thursday, September 20, 4 - 6 p.m.

*All Meetings held at 1680 N. Vine Street, Suite 200, Hollywood 
CA 90028 unless specified otherwise.  RSVP to Brian Barth at 
323-463-6767 or brian@hollywoodbid.org. 

NOMINATIONS BEING ACCEPTED
for the HOLLYWOOD PROPERTY 

OWNERS ALLIANCE Board of Directors.

For more information, call 323-463-6767 
or download the 

Nominating Packet from
www.hollywoodbid.org

Sometimes, you want to be able to choose your meal from 
a buffet stocked with a wide selection of seafood, sushi, 
asian favorites, deserts and more, but you just don’t want to 
drive all the way to Las Vegas.  Well, now you don’t have to 
because Vegas has come to Hollywood!  The newly-opened 
Vegas Seafood buffet, located at Hollywood Blvd. and 
Sycamore Ave., offeris an all-you-can-eat smorgasbord for 
only $12.99 lunch or $19.95 dinner.

Vegas Seafood Buffet
7021 Hollywood Blvd. #110 (lower level)
www.vbuffet.com

HollywoodHQ PICKS

HPOA Board Member Spotlight: Lee Rierson

Lee Rierson, Chief Operat-
ing Officer of Shine America, 
was elected to the board of the 
Hollywood Property Own-
ers Alliance in March, 2012.  
He represents the property at 
1741 Ivar Avenue.

Shine America has been in 
Hollywood since August of 
2010.  It is the US flagship of 

Shine Group, a multinational 
content production and distri-
bution studio headquartered 
in London.   The company 
is known for popular and 
award-winning original series 
including The Biggest Loser, 
Tabatha Takes Over, Shear 
Genius and The Buried Life., 
and long-running scripted hits 
such as The Office, Ugly Betty 
and The Tudors.

Prior to his current role, Ri-
erson served as Managing Di-
rector and Head of Worldwide 
Business and Operations for 
Shine America’s predecessor 
Reveille, leading the compa-

ny’s business, legal and opera-
tional affairs through a period 
of rapid growth as an inde-
pendent production company 
and then through its acquisi-
tion by Shine Group.

Rierson graduated with a 
B.A. cum laude in Economics/
Business from the University 
of California Los Angeles and 
received a J.D. (Order of the 
Coif) from UCLA School of 
Law.  

In addition to serving on 
the HPOA board of Direc-
tors, he is also a member of 
the Board of Directors of the 
KCRW Foundation.

Tour Bus Exception May Be Eliminated

Lee Rierson, who sits on the 
board for the BID and repre-
sents the Ivar property where 
Shine America is headquar-
tered (see related story on Pg. 
4), offered to host a youth at 
their company.  Since June of 
this year, a young person rec-
ommended by the HHYP has 
been working as  Production 
Assistant here in Hollywood.    

When asked why Shine re-
sponded favorably to the re-
quest from the HHYP, Rierson 
said, “any program dedicated 
to providing opportunities for 
disadvantaged residents of 
our community  to work and 
therefore get back on their feet 
is something that is good for 

the community overall and 
therefore deserves the support 
of local businesses.”  

Ariana Gadd, the Director 
of Human Resources & Spe-
cial Projects at Shine America 
explained that a Production 
Assistant (PA) is an entry level 
position which gives a behind-
the-scenes look at a successful 
television production com-
pany.  Though it is hard work, 
and long days, “the PA job 
gives an accurate depiction of 
what it is like to work in this 
business,” says Gadd.  “One 
day they may be doing  a run 
to our Biggest Loser set and 
the next day they might be fill-
ing in for our receptionist.”  

HHYP supports the young 
person with training and goal 
setting.    Gadd has found it to 
be a mutually supportive ar-
rangement and feels the youth 
is well supported by HHYP.

“It is our goal for the PA’s in 
our company to gain enough 
exposure and training so they 
find a full time job on one of 
our shows or within our com-
pany,”  said Gadd.  Will there 
be any more opportunities?  
With Rierson’s executive sup-
port, Gadd is enthusiastic.  
“We are already working to 
see if we can bring another 
candidate on board when a 
position opens up.”

-K.M.

Shine America Utilizes HHYP’s Youth Program

As reported in the July 2012 
issue of HEDLine News, a pub-
lic/private task force has been 
working since April to “calm 
the sidewalks” of Hollywood 
with respect to the sightseeing 
tour vendors, street characters 
and CD vendors.

This past month, Council-
member Eric Garcetti, who 
has been represented on the 
task force by his Hollywood 
deputy, Angela Motta, wasted 
no time to begin to dismantle 
one of the elements of the tour 

solicitation situation that has 
truly careened out of control 
on the Boulevard.  Based upon 
research conducted by the 
BID’s USC grad school intern,  
Joe Wall, it was determined 
that an “exception clause” of 
the city’s municipal code that 
has granted immunity to PUC-
licensed sightseeing tour op-
erators from the city’s vending 
controls may be anachronistic.  

A motion introduced by 
Councilmember Garcetti and 
seconded by Tom LaBonge 

on July 27, 2012 requests “that 
the City Attorney prepare and 
present an ordinance deleting 
Los Angeles Municipal Code 
(LAMC) Section 42,00 (c)(3) 
that provides an exemption for 
sight-seeing tour operations 
from the prohibition on street-
soliciting of goods or services.”

This is good news to poten-
tially eliminate the presence 
of tour sellers who park a van 
alongside the curb and “set up 
shop” on the public sidewalk.  

-J.W.

most notably the opening of 
the EaCa Pedestrian Alley, and 
the passage of the Hollywood 
Community Plan.  

With regards to Safe Side-
walks, HPOA Operations Di-
rector Joe Mariani discussed 
the Tour Bus Task Force, which 
seeks to establish guidelines 
for the numerous tour bus op-
erators in Hollywood.  He also 
touched upon efforts to work 
with the city and LAPD on 
street character and CD vendor 
enforcement.  Currently, the 
BID and LAPD are distributing 
cards to tourists making them 
aware that the characters and 
CD vendors are not permitted, 
licensed, screened or certified 
by any company or govern-
ment agencies, and providing a 

way to share complaints.  They 
also discussed the various 
homeless outreach initiatives 
that the BID has undertaken.  

Mariani also talked about 
Safe Hollywood Nights, and 
the working group’s key rec-
ommendations which include 
documenting current condi-
tions to underscore the ur-
gency of reversing trends of 
public drunkenness, predatory 
behaviors and erratic driving/
parking.   (See related story.)

Morrison touched on the 
role the BID continues to play 
in community advocacy mat-
ters, including support for a 
pending  Valet Parking Ordi-
nance, parking meter time-
limit adjustments, and possible 
formation of a parking man-
agement district.  

MacPherson discussed the 
Statistical Trends and Rev-
enue (STAR) Report, being as-
sembled by a working group 
looking at the demographics of 
Hollywood, and what type of 
businesses needed here.

Lastly, Morrison looked at 
examples of three successful 
new businesses in Hollywood  
- Trade Joe’s, Tender Greens 
and Floyd’s Barbershop - to 
highlight the types of business 
models that are meeting a com-
munity niche heretofore un-
derserved.  

Following the meeting, at-
tendees were invited to net-
work with one another at a re-
ception on the garden rooftop 
at the W.

-D.S.
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